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Google's E-E-A-T
a Quick Guide

EXPREIENCE EXPERTISE

AUTHORIATIVENESS TRUSTWORHINESS

In the vigorous landscape of SEQ, understanding Google's E-
E-A-T (Experience, Expertise, Authoritativeness,
Trustworthiness) is essential for navigating the digital world
successfully. This guide dives into the multifaceted
dimensions of E-E-A-T and the influence on website rankings
and search engine visibility. By comprehending the
particulars of E-E-A-T, businesses can enhance their online
presence and solidify their standing as trustworthy
organizations in their respective industries.



“Your user's experience should
be delightful and leaves a lasting
positive impression.”

Experience incorporates the consumer-focused aspect of E-E-A-T, focusing on the
overall approval and visit engagement of the business's website interface. Google
evaluates experience based on the following...

« User engagement or event metrics such as time on web pages, bounce rate,
click-through rate and other visitor events.

= Mobile-friendliness and responsiveness of the website.

« Page speed at loading and performance.

= User interface and accessibility features.

« Consistency in delivering a smooth and insightful browsing experience.
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“You are the expert in your
industry, let that shine through
your website and all channels.”

Expertise is a cornerstone of Google's E-E-A-T and refers to the knowledge and
competence proved by content marketers or websites in their field. Google
evaluates expertise based on the following...

= Thecredentials of content marketers or writers.

« The significance and completeness of the content.

« The precision and reliability of the information served.

« Consistency in delivering quality, trustworthy content.

« Reputable industry sources used for citations and references.
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“You should be capable of
influencing an industry with your
expertise and experience.”

Authoritativeness signifies the identified influence and notoriety of a website or
content marketer within an industry niche. Google considers authoritativeness
through...

« The value and guantity of backlinks from influential sources.

« Social indicators such as engagement metrics, views, shares, and likes.

« Endorsements or cites from industry professionals or influencers.

« Brand recognition and standing within an industry.

« Accolades, honors, or recognitions gained by the business, website, or content
marketer.
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“Your business practices, content,
and policies should reflect
through all channels.”

Trustworthiness summarizes the dependability, integrity, and openness exhibited
by a website or content marketer. Google evaluates trustworthiness based on...

« Transparency in revealing sources and proprietorship of information.

« Conformity with privacy policies, terms of service, and legal requirements.

« Execution of security processes to protect user information.

s User-generated content (USC) such as feedback, reviews, testimonials, and
ratings.

+ Observance to industry guidelines and best practices in content creation and
delivery.
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GO ENLARGE YOUR DIGITAL FOOTPRINT

Google's E-E-A-T framework epitomizes a holistic approach to
assessing online content and website credibility, incorporating
expertise, authoritativeness, trustworthiness, user interface, and user
experience. By giving precedence to E-E-A-T in online endeavors,
businesses can prove themselves as reliable authorities, foster
confidence with their audience, and increase their visibility in search
engine results.

By presenting this comprehensive guide as a free download, The
Digital Hall empowers its audience with pertinent insights into E-E-
A-T and encourages businesses to continue to adapt to industry
practices.
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